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instructors who are all former competi-
tive swimmers.

The Swim America model teaches kids 
ages 5 and up how to swim at their own 
rate. Students progress through set stages 
to master the skills necessary for water 
confidence and stroke expertise. 

Joe Roszak, recreation and aquatics 
program manager for the Milwaukee 
County Parks Department, says in the last 
few years, teaching swim lessons has not 
been a part of the parks department pro-
gram due to budget constraints. He says 
the department welcomed S.A.F.E. as a 
valuable asset.

“We didn’t expect a ton of response, 
but it was tremendous,” Roszak says. 
“Hopefully we’ll be able to expand it 
even more. We wanted to start small and 
focus on the long term.” Wilson Park’s 
50-meter outdoor pool is an asset, Roszak 
says, and the location is accessible to 
people throughout the county.

The cost was set at $69 for a two-week 
block, but Schrank says no one was 
turned away, and private and corporate 
donations helped offset the costs so 
everyone has the opportunity to 
participate.

Each swimmer in the program 
receives a swim cap, swim suit and gog-
gles, all provided by Meinholz’s 
Oconomowoc-based swimwear company. 
They also get a free swim pass for the 
summer to Milwaukee County Park 
pools, giving them a chance to practice 
their new-found skills.

Drowning is one of the leading causes 
of death for children, and Meinholz 
knows first hand the value of swimming, 
not just competitively, but safely. “I spent 
three years life guarding in Milwaukee 
County while I was in high school. 
People jump in who can’t swim.”

“One of the things that motivated us 
to do this is looking at the national statis-
tics,” says Schrank, who lives in New 

Berlin. “African American and Hispanic 
kids are dying at a three to four times 
higher rate. The kids we’re targeting 
don’t have a lot of swimming back-
ground.”

Meinholz, like Schrank, sees more 
expansion ahead for S.A.F.E. “We antici-
pate 1,000 students in 2008,” Meinholz 
says. “I can see 5,000 to 7,000 in the 
future. It gets kids away from the TV, the 
PlayStation and off the street.”

Safety is a big goal of the S.A.F.E. pro-
gram, but there are other lessons in life 
to be learned through swimming. “You 
learn about goal setting and cooperation 
and achievement,” Meinholz says. 
“Swimming is one of those things that 
you get out of it what you put in.”

As kids move through the swimming 
levels of the Swim America structure, 
positive reinforcement keeps them 

coming back each day, and an ending 
ceremony, complete with red, white and 
blue certificates, awards their achieve-
ments. “Even if they only make it to sta-
tion one, we build that up as a major 
accomplishment. We talk about how 
they’ve changed and grown. We make it a 
big deal,” Schrank says. “I’m hoping we 
can impact the city of Milwaukee and use 
this as a pilot program to get kids excited 
about swimming.”

 “We’ve made a huge commitment for 
better swimming,” Meinholz says. He was 
able to observe some of the lessons last 
year. “We had a woman in tears. Her kids 
had been afraid of the water, and now 
they were swimming. Their whole world 
changed.”

Those interested in finding out more 
about S.A.F.E. may contact Dale Schrank 
at (262) 679-9929. 

When he started A3 Performance in 2005, Dan Meinholz was already familiar with 
swimwear and swim products. A competitive swimmer for much of his life, Meinholz 
had operated a dealership, All American Aquatics, since 1995. “When I saw what was 
happening in the marketplace and the severe effect the Internet was having on the 
middle man, we looked at developing our own swim line,” Meinholz says.

At the present time, the company sells the line in specialty shops and directly to 
swim teams. Meinholz hopes to see A3 swim gear in larger retailers in the next few 
years. “We wanted to develop a line as good as any in the world,” he says. “I think 
we’ve succeeded.”

The swimwear is, as Meinholz says, for swimming. It’s not flimsy beachwear but 
rather substantial suits for men and women who expect performance from their swim 
gear.  The company also sells goggles and accessories such as caps and ear plugs. 
While the swimwear isn’t exclusively for competition, it is, Meinholz says, “meant to be 
worn hard. We don’t make suits you can’t swim in.”

A3 Performance is located at 300 Chaffee Road in Oconomowoc and online at 
www.a3performance.com. 
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