


TIPS AND TRICKS

» Get to know the media/reporters in
your area.
= Develop a relationship to
generate an increased interest
In your team from the media
» Find your newsworthy story
= State why this Is important to
your team and the
community
= Show the human interest part




TIPS AND TRICKS

» Find how each media outlet works 20+ Options for Swim Lessons in Austin

= Ex: How much advance notice do =~ M= '
they need for events? What stories RCEGEEEE

are they most interested in? etc. =
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» Ask membership if anyone has bl ‘i‘ﬂ-
connections to local media members

» Send gquality hi-resolution
photos/videos along with information
(IPhone okay IF high quality)




TIPS AND TRICKS

» Be available for interviews or a phone call
= Designate a staff member/volunteer to
be the media’s point of contact
= |f media contacts you, respond ASAP
= Media work on a deadline. Response
efficiency Is key

» Send your news to swimming endemic
media & USA Swimming
= Ex: Swimming World, SwimSwam,
Swim Vortex
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SELL YOURSELF

» Define desired action
= New Members
= Sponsors
= Sell Events Tickets

> ldentify audience

= Parents
= Children
= Donors

> Select media outlets

= TV vs. Newspaper vs. Mom Blog
= Own Website




SELL YOURSELF

» Craft targeted message Youngsters flocking
to oldest swim club

= Be concise
= Be compelling
= Link back to your team site

» Pitch your story
= Find right media member to pitch
= Give enough reason to pigue interest
= Link back to your team site

» Preferred result - story drives
audience to take desired action




Multiple members of one family
(3+) in swim club

Athlete who benefitted in life by
being in swimming

Overcoming adversity/health
ISsues

Membership growth

Community involvement
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STORY IDEAS — EVENT BASED

Hosting Open House, Meet, Swim Clinic

Team registration begins

Event results

Athletes at USA Swimming Zone/National

Camps

Athletes at national or international meets

Coaches or athletes on USA Swimming

National or National Junior Teams

» Club Recognition and Club Excellence
announcements

» Scholastic All-America Team
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TAKEAWAYS

v Develop a relationship with local media

v Find your unique story ideas

v’ Capture hi-res photos and quality videos for media use
v' Response efficiency is key

v Sell your story and be compelling



