Swim brand Arena to outfit US national swim team for next eight years
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Arena, the Italian swimming brand with a U.S. headquarters in Portland, will produce uniforms of the U.S. national swimming team under an eight-year contract with U.S.A Swimming announced Monday. 





Erik Siemers 
Business Journal staff writer- Portland Business Journal
Italian swimming apparel brand Arena opened a Pearl District office in July 2011 with an eye on jumping back into the U.S. competitive swimming market.

On Monday it made its biggest splash yet.

USA Swimming said it secured an eight-year sponsorship deal with Arena that will make the brand the exclusive sponsor of the U.S. National Team. The deal goes into effect in January, which means U.S. swimmers will wear Arena-branded apparel during the 2016 Olympics in Rio and the 2020 Games, which will be in either Istanbul, Tokyo or Madrid.

The agreement, though, doesn't include the gear worn in the pool.

USA Swimming allows its athletes to make their own choices for performance gear. That means a swimming star like Ryan Lochte — who endorses the Speedo brand — can wear Speedo suits and caps in the pool, but under this deal would wear Arena-branded apparel as they walk out to the pool during the Olympics and other events. (Medal stand apparel for the Olympics will continue to be made by Nike Inc. under a partnership with the U.S. Olympic Committee.)

Arena will also become the title sponsor of USA Swimming's annual Grand Prix Series and have merchandising rights to the USA Swimming brand.

The deal marks the first time in more than 30 years that USA Swimming has reached partnerships with multiple swimwear brands. Speedo will continue to sponsor USA Swimming's junior national championships and the Speedo Champions Series.

Still, the news is a major development for Arena, which entered the U.S. market just two years after a decade-long absence to take on rival Speedo in one of the sport's biggest and most successful markets.

Team U.S.A is the sport's biggest brand. In London, U.S. swimmers took home 31 medals, including 16 golds, far outpacing second-place finisher China, which had just 10 medals.

“Based on our international success over the past decade, it was time for us to target one of the most ambitious projects in our history – to be a leading player in the U.S., the most important market in the world of swimming,” Arena CEO Cristiano Portas said in a news release. “USA Swimming is an organization that excels both in and out of the pool and is a leader worldwide in advancing the sport. Today, we are immensely proud to partner with them, because we share their vision, passion, and determination.”

Arena shares its Pearl District offices with 

 HYPERLINK "http://www.bizjournals.com/portland/morning_call/2012/02/arena-skins-how-two-brands-live.html" SKINS, a Switzerland-based developer of high-tech compression apparel, but both brands are led by 

 HYPERLINK "http://www.bizjournals.com/portland/search/results?q=Tim%20McCool" Tim McCool, a former executive with Adidas America Inc. in Portland.

The brand was created in 1972 in Germany by Horst Dassler, son of Adidas founder Adi Dassler. Though better known in Europe — hundreds of swimmers wore the brand's Powerskin carbon-fiber suit during the London Games —Arena tackled the U.S. market by latching onto major college swimming programs like Auburn University and signing endorsement deals with a bevy of high-profile U.S. swimmers.

That includes former Olympic champion Rebecca Soni, the now-retired Aaron Peirsol and, most recently, Janet Evans, one the sport’s most decorated athletes.

“It was clear from our first meeting with USA Swimming that we share the same values and devotion to making sure the sport of swimming continues to grow for generations to come,” McCool said. “We are excited to work with them on multiple levels, from elite to grassroots, all to benefit and celebrate the sport year-round.”
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